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1. APPROVAL

Document Control

Document: HSEQ-MP-22 — Customer Satisfaction

Version: 1.0

Released: Insert Date

Review Date: + 1 year

Prepared By: Insert Person Position: Insert Pg
Reviewed By: Insert Person Position: Insert F
Approved By: Insert Person Position:

This procedure is reviewed to ensure its continuing relevance T
it describes. A record of contextual additions or omissions i

Amendment Record

Version Date Context

To attain, mcreose and

1.0 Insert Date
customer satisfa

The latest rev.. nis procedure is on Insert Your Company intranet site.
It is the responsit...y of the individual to ensure that any hardcopy is the current revision.

A printed version of this procedure is uncontrolled, except when provided with a document
title and revision number in the field below and marked as ‘Controlled Copy’.

Document Title: Customer Satisfaction Rev: 1.0

Uncontrolled Copy: v Controlled Copy: v Date: Insert Date
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PURPOSE

The purpose of this procedure is to describe the methods for measuring, monitoring
and interpreting customer perception and determine if Insert Your Company is
meeting customer expectations.
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SCOPE

This procedure applies to the assessment processes of de
satisfaction levels by obtaining input from the various sources de

ustomer

n

TERMS AND DEFINITIONS

Term

Definition

Corrective Action

An action to eliming

non-conformance K/stem.

Services

Product and

Outputs thatalnsert s fo meet the
customer’s sical outcome of
a process wt C) ent or doing actions
to mg ecu

Stakeholder

Supervis

levels.

Q

onsib
fomd

A O . ‘ é at has an interest in or is
impd ‘0' oL V’ activities. Stakeholders may

poartic oute to the decision-making
pcably with ‘interested party’.

le
Eds and expectations are determined.
‘omer requirements are met and enhancing customer

-Ing customer satisfaction data and determining trends.

Jstomer complaints and feedback.

~ root causes of customer complaints.
asponsible for:
e Comr. _nicating customer complaints and feedback to senior management.

¢ Implementing corrective and preventative actions to eliminate or reduce the
causes of customer complaints.

Workers are responsible for:
e Reporting information that may contribute to enhancing customer satisfaction
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